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August 31, 2009 

 

Notice Concerning Entry of Unipres’s Transmission Parts Business into the Chinese Market 
 

Company name: Unipres Corporation 

Title and name of representative: Satoru Nito, President and Representative Director 

Securities code: 5949 (Tokyo Stock Exchange, First Section) 

Contact: Soichiro Shiomi, Director and Executive Vice President 

Tel. +81-45-470-8755 

Website: http://www.unipres.co.jp/ 

 

Unipres Corporation (Head Office: Yokohama-City, Kanagawa-Pref, President: Satoru Nito) passed 

a resolution at a meeting of its Board of Directors to establish a subsidiary in China and expand its 

Transmission Parts Business into that market. The details are as follows. 

 

1. Profile of subsidiary 
 

(1) Company name: UNIPRES PRECISION GUANGZHOU CORPORATION (planned) 

(2) Address: Huadu Block Guangzhou, Guangdong Province, China 

(3) Name of representative: Hideki Ogoshi  

(4) Capital: 14 million US dollars 

(5) Equity ratio: Unipres Guangzhou Corporation  75% 

Unipres Corporation  25% 

(6) Business Activities: Manufacture and sale of transmission parts 

(7) Established: October 2009 (planned) 

(8) Start of operation: March 2011 (planned) 

(9) Number of employees: Approx. 160 

(10) Sales: 150 million Chinese yuan (planned for 2013) 

(11) Initial investment: 3.4 billion yen 

(12) Plant site area: 70,000 m² (adjoining Unipres Guangzhou Corporation) 

(13) Building area: 14,000 m² (initial construction) 

 

2. Reason for entry of transmission parts business into the Chinese market 
 

Significant growth is anticipated for the Chinese automotive market in the future, and JATCO Ltd, 

a client of Unipres’s Transmission Parts Business, is starting production in China. Unipres has 

received a transmission parts order from JATCO (Guangzhou) Automatic Transmission Ltd. With 

this, Unipres has decided to launch operations in China to take advantage of this business 
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opportunity. We will endeavor to further strengthen the base for our Transmission Parts Business 

in China by promoting efforts to increase orders with an eye to expanding sales to other 

companies. 

 

3.  Impact on future business results 
 

The entry of transmission parts business into the Chinese market is expected to have a negligible 

impact on consolidated business results for FY 2009 Ending March 31, 2010. 

 

 


